EHQ@*“Q*E:#E*) |

''''''
I




1 amt
L A AT 11
) JTRARYI 1]
R A
J’\I i - “’AI"EA
"Jl ‘ i “‘f“.w

R EAREBARRSEEMEFENZ O
RERANBR DT ASIXE (WGSN ) IEh =R F =BG RIEREE5EM4.4E5=7T - —EE
2027TFENFEGEBRRERE12% - FRERZEHERBELL6EES -
HRRFEFNHM B ER NMEES IR - EEEEEEZHRNERRR - ZREE - RREENGE
BR - THERBEEZREBEZ B NEEMSKERERERNER - AL F 2 K& 5 &2 F =R
mREERRNED  EE2CE2BEAFHSEEENRES T -

HE L AMEHEEHRENEMNIE - EEEnchiEm RAEZEN - EEERERRESFS - BIK
RAF - AEFEBREESWEFRERNERSMD -

C-Beauty J-Beauty K-Beauty
90, -EEEEEEENERS 90., FruEzEssEEC 18 zm@psznz
STEE - G EEE . WIEERE S EE - FLRRER -

Source: Brand Essence Market Research, WGSN Beauty

UNICARE

BIOTECHNOLOGY CORP.




UNICARE
g *u v | 1 BIOTECHNOLOGY CORP.
/u‘»" |

A ERABEAMFRER"COVID"AXAE

ZIEEBNREFIZR/ARAT  #ERE  HR2019F 282 tEHBEREAS ( British Soil Association Certification )
M SENEETEERNZERIEERESARESNREMSEQELNS - 2148 " REFES ) WRZRW M ; HEE
202009%1% - BEEBZHHEEANAMZZ N  BRE - B3 - EBXY - ZTR8IE SR - TR0 -
BESH  2IK(DAZEICOVID-19MWFE -
RMMELBMIRBELE  HEZ B 2% HX £E 1 45 = R FEM
S N2 358 1 B TE B JEm - REK 2 4 27
FREEBEEZEHIFHINBEBEHNER - RNEK £ 24 4 KRR Clear
BEMESRSBEMER - 820225 2F (F# gz (EEBER2ZBAE/RIE (1B - EEES )
ENURAERR BB A KB © Clear — 1 =ps Objective
HERE e (#%  BEIRE )
Objective * Value - Innovation * Design - (BIERZ) 2 =R Value
BB T RERFEMBBT - RANTH ThmE 3 TEL (EERE - ReEs )
\ =S=F
—EREmhBEE - (EWGHRH ? e Innovation
5 TR (BB - BRI )
1EE§Q L¢|_ 6 ’:%i;/J\\ﬂD DeS/gn

(BREBERELERD ) (BB

/?r\/?l:&u-l- %7J<J§D:lll )



Clear Object Value Innovation Des:gn

WBiEZEE @ REFRE EBERE Bl R e at
R EERE  REED/RES SRR ERRF
AR ELRE  ERSTOAH B Bl




el
oK
i
=




UNICARE

S i ——
iR E
WMEREABRERENH/VEYH  MEaEmPNE—EEFEE A =22 ER
KLy - WHEEB HIEAZERIRENININ - EEkEXRKERIEBASFE2021
FI10HIE L "Minimalistl0, - #EHI10fE IR S @ (FEEES

— @7 - HHERAERENEBRZIEENINN - B tREREERRES
RZE I

Source: BASF Global

% 1Ly B Rh
ARBERAEIREFRR
v BASFECH A% 10fELA
(B—EMRDEBAZER)
v ERBWM - BERERRE




UNICARE

BIOTECHNOLOGY CORP.

A & [E
BHHEEBIRSRK O B ABER - 2021 FEE=A4BEELOREAL ~ S FIZE -
\VEEKEREM D ERETE @ SHEREEHE EmERBSITEERR
B EN LD 24 - BR2REEEE SN - FEANRDEE -

AT AR 2 AR sb e b MR 7B AR BT

- ERPIFER - B EREMER

- EIIRISO 16128 - FEARKMNERKARR A EREERNRAB AL
- EWGHHE - RBERNZ S

Source: L'Oréal Finance, Cosmetics and Toiletries, Global Cosmetic Industry magazine, Special Chem, EWG , ISO 16128, PIF

2 0 E B
X E & 2~ FERA
v  ENNEEREMSIREN D A RSB
vV FRREEmEREZEN
(PIF, ISO 16128, EWG)




UNICARE

BIOTECHNOLOGY CORP.

EREGER T

B mRE o] PIEREE
_ 235 2 52§ SH4E T I

E %5

v EBARBL0ELER S
( MEEINCISE )

N2 L4
Pl

—3
=)

e
—_——
= —=.

E‘ .

v BEBMAER =\
v EmEFIEE T
v ELRERE e b

=




Objective
e = BERE RS
g < NE HEENEREES 21 H IR B I

B R EMES
BEEEEER AT

"Objective ; Mz FIFERBIRERFE - ¥
BREBREREBENRESNEER  EEBIE -
FEERERENBRSE - D o



UNICARE

fh o 1R A
g < /\§

2018F (E=EIEMMITHERBHERMFEERT) PIRE - 712%EHEER

Y RBOHBEETHRBESASNHHER - BORENEBEEEAS -

SCBENEESR - EREA TR ERS RIS R BN TR ~—is

PN E B SRS IR B R RS - Bt B R E 1 ™\ A

FATHEFAR - MKIEHLS » CLINIQUEABM I A RANIESER - T &

VICHYEIR D B A T FRBE - it RS RO RIRHE R B R WAL N - Ll
Source: FIT Transparency Perception Assessment Survey, KIEHL'S, CLINIQUE, VICHY \ ‘

Z 0 B #
iHE N B EREEm
v OBEEERERRNEMEND
v SHEERNERTBAR




UNICARE

BIOTECHNOLOGY CORP.

BEMARE

fEEREHENRERTT BEBURBISMEAEUNGRS 828K
gR% ~ (IR AE B R TRREBARFBERMEKELSE - EHEAR

-~
KEBASFIIEEHE - RS SBHRERS - FIL2020EESM(EE ~
BRI S BRI - BB R - N A
.
A

% 0 B B

B4t HEREREFE 3¢ 18

v BRI : R
v BERE BKE/E - O f

3 A= 27
=P

v BIES : 3C - =T - OEM




g ERE
,dtﬁ’JnnHi'i__”«l EI=fAlE
SE+EGEEMRES  RCIRABEM KSR R

e & T R AE B S REER R E IR FEERRCHEE - i LERRARBE HEIREETERRS




Value @
=] == REED/REE EmZTEEN
E~ /1IN B S & AT RS ST R BT RRUAESE

BESiEE
AL EMEBENEERE

.

"Value ) Mz=E FREEZBREMZTEEN - #R
rEER0BEAE—RESnE  EZEmMER
T HAREAKREERRET - E2EAEILL
SRIRENEBEER -




UNICARE

BIOTECHNOLOGY CORP.

H%“'%y—e/& 7 =

R Y REEDE - 15 - BN ERERSZ NEEEENEEIIE
ARERTEH OERETREE  FILIREREEZEmNINER - RE
BIR - I EREER ; BRRBEDSM (A EAEANMRE ) 15K

N BEERNH S EERE I URER/DER - R FEAEEEROE

ETVR - EmASEERTOILDOR(EEmMNEKEN - TEZRE IR
R -

Source: Cosmetics Design, Cosmetics and Toiletries, BASF Global, WGSN Beauty, CB Insights

% 0 B B

X 5 o RO PHY A0 B B
v OB BT RERE
v SEtE2ER
EEE RN S 04T E




UNICARE

BIOTECHNOLOGY CORP.

mZ Ak

Ak

i

EmZTEEMEREIRABHRETKIVER - EPEEEIAEZRE
ERE  MRERREREMABRERBRECLUER - BHETEE®
inEls R BRRER L Rl & D RV RE m - WISHISEIDOFE2021 45 Al i 5514
AREQ/NELHE, ; MIRE P IEE RS MCHANEL - LANCOMEST I & 188
BRESHANNEEE  EEREALESREIGTSECTFKRKNEREERD -

Source: Cosmetics Design, Cosmetics and Toiletries, BASF Global, WGSN Beauty, CB Insights, SHISEIDO, CHANEL, LANCOME

2 0 E B
IR E T KRVIELS
v MRIRE  mERIRE

v RBEARE BNER  BiER
v B~ XB/N\RmhEUEE




NICARE
‘ I\ ” |' 'I' “‘ 'lw wnm
m ' Al \" “1 i
||"l‘H ln n “ | m W‘mv

T=EEFREF
A mB o] PIER T E

helENhEHA ZEMEmIkiaE 1452 0N K&
SEINY - 360° BEAHBIRE HEIEEM - M EE DEEI(IHEE - K) ~ TREACHE
T’j TR & TR ]

. 33 |
_j UNICARE bl S
_ =15 L e WLy =




a

R A% Bp 73 121l

D ZAZ FEBE QU E 8 B Ao SR IR T E e £ BE




UNICARE

BIOTECHNOLOGY CORP.

R i 3 1%

FNEXCDKER FaREER  EnEaER=EEE - BEKERRER
WO ERZEFNFESE - UEEREYRERIN - #EEEYZEMY - BEH
N EEESWNEEHEREBBRINIEEHRIIRE -

Hisdl b .

- ZINNRERRS - MERBBNZEBIINL+1>2 (8fFB+mET+BETT)
o HBEAREIEI - BETERIBEYING - SE/KEXIER

- SREEITIRERI - RERBIF M ARREEHINI - MEGF

Source: Cosmetics and Toiletries, BASF Global, WGSN Beauty, Mintel, Google Trends, CB Insights

% 0 B #h
O HIEFEAE QU ISR B PR
v BB SNEEE
v BEER  EUROINERT
v BIRMEIR : EGF




UNICARE

\,,
BIOTECHNOLOGY CORP.

fic 75 % filg

ERA AN £ - —2FRIETEmERE - WEIFTIERAE BRI - EFEFFK -
IBIE MR D RIIRWELT)  —2ER T alFE N - NEIREARBIE
BASFiR B AT SRSPORBERIREH - AERFELEATEEMEM -

=ERE

|

|

Source: RSPO

% 0 B #h
15 il SR 12 F 22 an HE e
v TRREIE N
AR M RIS )
v ETRHE NI -
A IR OTE VB BRSPODE




Vnnovatlon

TEEIF R
ni'RE’JnnHi'i__”«/( L =Pad
SRR IR

g ?‘E%Hﬂ.

HZK%E X &= == 2 SEEP/L;\ % ;j(% é/g%ﬂg—lﬂn @1
ﬁ%ﬁmm’ﬁm UNICAREL09 BRI & FEGF 3.0-NEOTECEGF

I

’UNICARE? \NvEOTEC
\ EGF}
@‘m

BEERNRZEEN
92%%=nA - 29%hE

BHhEDEEEES
10005210

UNICARE

BIOTECHNOLOGY CORP.

]' /hg] %;ﬁﬂﬁ 775 M621965%%

sExaeIw: P-
B IMS I EI5E BRI

1 I50 nm
STEE Rl
15 ﬁﬁ)ﬁ;

3.588/1ml &K EBERK
BN 3. 7S



"
<

{Ehix 2R3 [B] U F &
it I&UK ST A B T BRI




UNICARE

LLI ‘;u ﬂl
15 EU_( 1= 3
B ZFE 5L EmNKENIE/KEMMEEEEE - 8J2L0CCITANE -

AVEDAE R f AFRERB =% ER RIS ZEEKESNEETE
= EEEIR D EAREGEERRFNER -

REME kiR ARV EC S » IRREBE » RER/NESE
REEESER B FESARK & MNRBRER REERERYXEF

Source: L‘'OCCITANE, AVEDA, CORDA, BASF Global, CB Insights

o B B
= mfix B Hh &K B M E I

v  EIKER/EIKEMR
EBRESWERE aEFE - BHERE
==

REFBEEERER - MEREER K



UNICARE

BIOTECHNOLOGY CORP.

[B] UZ F #&

2021F EfREfELancOme ~ GUERLAIN##M L 7Tl - BHEE 14
B2 - oJDURINERIREN S EE - MEMBZEMBRZEZEE L - 1

SEEEREINUBABNNE  SSEBESRERE—ENE - BR
BRI ENAEIBBOES -

Source: Lancoéme, GUERLAIN

% 0 B Fh
R 73 Bl ol {E iR T A
v BT/
DIYIE R RS B
v EEE

MEIRE - EIWEFIA
RAMEER ~ BIRBE




UNICARE

OOOOOOOOOOOOOOOOO

Design

‘EIE7J2_
lﬁ/- an ~
N Ry l«l ST
EEKIBAR S -=EEaRZE SRR REEZEE S

S52%EARERM - SRBELEEIBERE

88%it8 ' | BEFKEIE - TS BEEMER




| 4 > R == ~
- . & ; ,4, = - __"7'_ AR~
- ’ . O
e
¢ - v g = >
s A "i"
2=

20225F

KR EIE A XX FEHIRERE
Clear - Objective * Innovation * Value ~ Design

AR5 IS — R RIS K E R F R =ACE TS !

f 3 i
9 s .
b A A
: Y , <
. .




KB EERRIROARAS
24891 FALHARBE AT RHE16%E
E-mail : global@unicare.com.tw

Erh: 02-2298-0799
{BH: 02-2298-0766
: wa http //wWww.unicare.com.tw

. HEERMEE

ELINE@


http://www.unicare.com.tw/
https://unicare.com.tw/%e8%81%af%e7%b9%ab%e6%88%91%e5%80%91/

